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Under a palette of neutrals and pastels, plus 
simple line work printed, etched, and embroi-
dered throughout the collection, Cincinna-
ti-based brand, Working Girls, defines w hat i t 
means to step away from the norm and smash 
the patriarchy. Behind the empowering garb 
and goodies, some of which reads, “Stand by 
Your Woman,” is the badass #girlboss herself, 
Shailah Maynard. 

Maynard, a Cincinnati native, was first i ntro-
duced to the retail industry through her grand-
mother, an owner and operator of a women’s 
specialty shop for twenty years. After re-
ceiving a degree in fine arts, it was only natural 
for Maynard to start walking the path toward 
her future success in fashion. She 
worked for Marc Jacobs in Boston and 
then in NYC. There she learned the fashion 
ropes, holding positions from retail 
management to buying. Closing out her 
eight years at Marc Jacobs, Maynard 
returned home to Cincinnati in 2015.
Maynard explains that she never had any intention to start her own brand. The inspiration 
behind the idea came out of something very unexpected. “I had to make these ridiculous 
pool floats, and if I was going to hit the very high order minimums, I was going to have to 
sell a ton of them. So I built the brand. Once I started rolling, I was having fun with it and 
received a positive response…” Thus, Working Girls was born.

There’s no denying Working Girls’ satirical and 
feminist vibes. The short, impactful, and re-
freshing messages across tees, pins, and the 
like come at a time when it’s more important 
than ever to stay positively empowered as a 
woman. Some of Maynard’s favorite pieces 
from her collection are the thoughtfully de-
signed, Femme Film Socks. “They’re crew socks 
with the names of female-fronted movies from 
the ’80s and ’90s.” Think Sister Act II, Fatal 
Attraction, and Basic Instinct. While she orig-
inally made these for herself, the critical ac-
claim around town made way for producing the 
product to sell. It speaks to the stylish movie 
buff and feminist in all of us.

On starting the brand in Cincy, Maynard credits 
its low-cost lifestyle as the golden ticket for 
beginning her business. “I would never have 
been able to start Working Girls in NYC. Never 
had any time, money, or space to do so.” But 

the cost benefits aren’t the only thing backing The Queen City. Maynard thrives on the 
creative energy around town. Her collaborators include photographer, Brooke Shanesy, and 
stylist, Jessie Cundiff. She also works with galleries to show art installations under the 
Working Girls guise at places like the Wave Pool Gallery in Camp Washington and HVW8 in 
Berlin, Germany. 

But what sets Cincinnati apart? “There is integrity here,” she says.  There are so many 
creative people doing cool stuff here, and they’re doing it because they actually want to be 
doing it, not to one-up their buddy, which is how it feels in other cities I’ve lived in.”
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I spend a lot of time thinking about creativity: Where does it come from? How do we develop it? Can we learn it? Why do some 
people get labeled “creative” while others do not? I’m starting to understand (no surprise) that the capacity to be creative is in 
all of us. It’s part of being human. How that capacity has been nurtured, sharpened, and brought to life in the world, however, is 
perhaps a differentiating factor among individuals. 

Talent doesn’t develop in a vacuum. Education helps, as does practice and experience. (Good family genes don’t hurt either.) But 
we’d be remiss to suggest that only those who attend the “right” school, have the most exposure to opportunity, and/or those 
who have a grandfather who could emulate Bach with masterful ease are capable of amplifying their creative potential. What I 
see as a critical factor in the cultivation of human ingenuity is the support of an accepting and encouraging community made up 
of people who cheer for, go to bat for, and/or call bullshit for its creative individuals when necessary. 

When I consider the work of the bright minds featured in this issue, I’m struck by how many of them seem to be wrapped up in 
this giant bear-hug of a supportive community. While doing the important work of connecting and elevating the image-makers in 
Cincinnati, Tamia Stinson herself is strengthened by a People’s Liberty Fellowship, enabling her to spend a focused year bringing 
her vision to life. While Derrick Braziel and his team at Mortar develop new pathways for urban entrepreneurs. They themselves 
are urged ahead by a widening circle of public and private donors that believe in their mission and put forth the funds to show it. 

Even practiced creatives like the Brush Factory — a contemporary home and solid-wood furniture brand that’s nearly a decade in 
the making — are spurred on by the ever-expanding bolstering from a community that says, “Yes, we want you and your business 
to succeed.” 

This is what Cincinnati has to boast. Our creative talent isn’t more skilled than any other city, but the ecosystem of support — the 
platforms that encourage individuals to dream big, be bold, and fall lightly — seem to be growing a strong foothold. 

And that feels special.




